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Arabic: &jlbil dolloll

Definition: A name, design, or symbol that distinguishes a product or
company from others.

English Example: Apple is a well-known global brand.

Arabic Example: dogjoo dualle aylaj dode (o Jl

Arabic: gguul

Definition: A group of buyers and sellers interacting to trade goods or
services.

English Example: The company aims to expand its market overseas.

Arabic Example: 5l (6 @dguw grwgi J] dSuidl el

2

Target Audience

Arabic: el jgeanl

Definition: A specific group of people at whom a product or service is aimed.
English Example: Our target audience is young adults aged IA to fo.

Arabic Example: Llc rog IA jw a6)locl 21l (il oluddl 0o wiaiwol! Ujgans

Advertising

Arabic: gucUl

Definition: The act of promoting products or services through various 4
media channels.

English Example: They spent millions on advertising their new product.

Arabic Example: yxoJl aaniio e glleyl Jle (uiloll 1gé N




Definition: A series of marketing activities aimed at promoting a product or
service.

English Example: The company launched a new advertising campaign.
Arabic Example: 6310 dulle] doo d8puddl cualinl

Arabic: do~Jl
5

Promotion

Arabic: pygul

Definition: Activities to increase the visibility of a product or service.

English Example: The store is running a promotion on all shoes this weekend.
Arabic Example: cguuil he qla (o didoll eros e pugi j2iall pgdy

Arabic: cleuoll

Definition: The exchange of goods or services for money.
English Example: Our sales increased by % last month.
Arabic Example: _olaJl jauiul %20 duui Wleuo sl

~

Arabic: xiioJl

Definition: An item or service that is made available for consumer use.
English Example: They launched a new product in the electronics category.
Arabic Example: tligpis)ul aio o 1315 Bdio Igallni




Definition: A person who buys goods or services.
English Example: The customer was satisfied with the service.
Arabic Example: dos2Jl (e Wwoly Juooll 8

Arabic: Juooll

Arabic: po.udl
-~ | | | 10

Definition: The process of setting a price for a product or service.

English Example: Pricing is crucial to remain competitive in the market.

Arabic Example: gguul 6 duuwodliol o clow §jgpud el

Arabic: ool

Definition: A reduction in price.

English Example: They offered a %10 discount on all items.
Arabic Example: uoliell 2105 (le #10 duwudy luas 19036

—
—

Consumer Behavior

Arabic: ¢cleiuwwl! ¢Jglw

Definition: The study of how individuals make purchasing decisions. 12

English Example: Understanding consumer behavior helps businesses
Improve their marketing.

Arabic Example: Gguil g Qe il acluw cleoiuall ¢gluw 060




Arabic: gguul Ol
Definition: The process of gathering information about consumers’ needs and
preferences.

English Example: They conducted market research before launching the product.
Arabic Example: 2iioJl GUo| J16 Gguul Gyl gl

Market Research
13

Competitor

Arabic: juolioJl

Definition: A company offering similar products or services in the same market.
English Example: Our main competitor is offering a similar service at a lower price.
Arabic Example: i jouu dliloo 4015 036) quaipl luuaolio

Arabic: ~l
Definition: The financial gain made after all expenses are subtracted from 15
English Example: The company's profit increased this quarter.

revenue.
Arabic Example: o))l 1o da5pdull ol el

Brand Loyalty

Arabic: aylodl dotell cUgll

Definition: The tendency of consumers to continue buying products from the
same brand.

English Example: Brand loyalty is important for long-term success.

Arabic Example: Jyalnll sxoll Jle plaidd gao dyylailldo el c gl




Distribution

Arabic: 2,jqiJl 7
Definition: The process of delivering products to consumers.

English Example: We need to improve our distribution channels.

Arabic Example: lyxJ gyjgil ilgid gl Jl pling

_

Digital Marketing

Arabic: Laoyl Giguudl

Definition: Promoting products or services using online platforms and 18
technologies.

English Example: Digital marketing has become essential in today’s business world.
Arabic Example: ogul Jlocll allc 6 Ujguo ool Giguudl puol

SEO (Search Engine Optimization)

Arabic: ol UBoo Juuuun

Definition: Strategies used to increase a website's visibility in search engines. 19
English Example: SEO helps drive more traffic to your website.

Arabic Example: ¢lesgo JJ]Jlgil o ajodl wis (o Lol b ino guuun acluy

Brand Image

Arabic: dyjlol dollell 6jqun

Definition: The perception consumers have about a brand. 20
English Example: A strong brand image can lead to increased sales.

Arabic Example: cleuoll 65bj Ul dugall dyylail dolell 6)gun 135 Il By




Arabic: Lol

Definition: A short and memorable phrase used in marketing.
English Example: Nike's slogan is “Just Do It."
Arabic Example: loloollndo" go J5uUjlea’

Brand Awareness

Arabic: ayjlailldoilely egll

Definition: The extent to which consumers recognize a brand.

English Example: We need to increase brand awareness in this region.
Arabic Example:délnioll 3o 6 dylaillaolell (egll 83Uj ] plin

Conversion Rate

Arabic: Jigoil Jreo

Definition: The percentage of visitors who take a desired action, such as making
a purchase.

English Example: Improving the website’s design increased the conversion rate.
Arabic Example: Jyg2il Jreo (J0 ol 2690l aroun] (]

Arabic: Joinoll Juoell

Definition: A potential customer who has shown interest in a product or service.
English Example: The marketing team generated 50 new leads this month.
Arabic Example: ja.il he Jaiso Juoce 50 (le Juno @guudl Gijo
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Market Share

Arabic: gquul duno

Definition: The portion of a market controlled by a particular company or product.

English Example: Our market share has grown in the last year.
Arabic Example: _iololl olell Jus didguil Liuns Cslj

Return on Investment (ROI)

Arabic: jloilwl Cle dilell

Definition: A measure of profitability that calculates the return on an investment
relative to its cost.

English Example: We need to improve our ROl on marketing campaigns.

Arabic Example: §;q.uill il (6 jlodibwl Lle ditell guuuad JJ] pling

Value Proposition

Arabic: douwall yojc

Definition: A statement that explains why a consumer should buy a product or
service.

English Example: Our value proposition is based on high-quality and affordable
prices.

Arabic Example: dJgao ol jleaw g dulell d3g2Jl le ey Uy doudll gose

Segmentation

Arabic: ggull o)

Definition: Dividing a market into smaller groups of consumers with similar needs or
characteristics.

English Example: Segmentation helps us target different consumer groups effectively.
Arabic Example: J.iu dalizoll (udlaiuall Olegoso whedwl e Ggul ouudi e buy
Jleo
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Influencer Marketing

Arabic: (pgoll e Guguudl

Definition: Using influential people to promote a product or service.
English Example: The brand used influencer marketing to reach a younger
audience.

Arabic Example: ;&0 jgo0s Ul Jgogl upigol] e @guuill dyylodl dotlell cloaiwl

Public Relations (PR)

Arabic:dolell ool

Definition: Managing a company'’s image and building positive relationships with
the public.

English Example: Our PR team is working on improving our brand’s reputation.
Arabic Example: bl Uio e deouw Juund Jle Juoes W dolell oo el Gijo

English Example: Customer satisfaction is a key focus for our business.
Arabic Example: Wlacl uiijjgo0 9o clloell Lo

Demographic

Arabic:duolicgouniaiall

Definition: Characteristics of a population, such as age, gender, or income,
used in marketing.

English Example: The product is aimed at a younger demographic.

Arabic Example: jo.ol auslicgons dial asgo piioll

Customer Satisfaction
Arabic: c ool Loy 31
Definition: The degree to which customers are happy with a product or service.




Marketing in Business English Terminologies AU«

Monetization

Arabic: 51 guond
Definition: The process of earning revenue from a product or service.
English Example: They developed a monetization strategy for their app.

Arabic Example: 0a6uini J51 Guoni dunddliow| Ig)gln

USP (Unique Selling Proposition)

Arabic: ol yojell

Definition: A factor that differentiates a product from its competitors.
English Example: Our USP is that we offer V/r¢ customer support.
Arabic Example: dcluljlao le clloell o) 0365 Wl go Wsd apall gorell

Customer Retention

Arabic: clloell blais Ul

Definition: The ability of a company to keep its customers over time.
English Example: Customer retention is essential for long-term growth.
Arabic Example: Jyglnll sl (e goill gjguo cilaoly blais Ul

utorings

34

35




Marketing in Business English Terminologies duoyquudl Al Ul aelll uleddnunn

Lo lewhiiwlg ladsoig adhig ladinei Gl j5)9 1340 Uldypeill 0do 40l

dlasJl
s elude gupai ro s . quyladl U Jaiil J3us Oilpdodl dwlys rey

dodsl juwislg .alelall ¢ Jog b3eiadl Wb Ul dliwi (uylod] (ouniiw e

CLUL| (o Gandl daled VLA dlas Lo SULI Jys aogy

oo Ic i

a1 oI




Which term refers to the overall perception consumers have about a brand?

Syl aollell Jgo guslaiuol) plell jgndl ] pduy s3I cdnuowll Lo

<a| Brand Avvarene59 <b| Brand Image ) <c| Promotion ) <d|Advertising )

Which of the following refers to dividing a market into smaller segments?
Yool il JI ggul puudi J iy Sy Lo @

<a| Promotion ) <b| Segmentation ) <C| Advertising ) <d|Target Audienc@

Which term describes the percentage of visitors who complete a desired
action, like making a purchase?

Selpd ddoe eyl Jio wwgllbadl elio Ul gglosy Guddllgdl duus cauny s I cbunndilo

<a| ROI ) <b| Market Research) <C| Conversion Rate) <d| Lead )

What is the unique factor that differentiates a product from competitors
called? . :
S Quuoladl e o oy sJIhypall Jolellige Lo

<a| USP ) <b| Discount ) <c| Competitor ) <d| Lead )

Which of the following terms refers to managing a company’s image and

5 relationships with the public? c
Ygenleo leiloleg ddpidl 0yguo o] ] i il bladlnuaodl o sl

(a | Digital Marketin@ <b| SEO ) (c | Public Re|ation5(PRD (d | Campaign )

utorings




Which term refers to the promotion of products or services through digital platforms?
Sauoo JI Slouad! e Glosxa]l gT Olouuol 8.}9}.1_” oy S| 31mm lo

<a| Market Share > <b| SEO ) <c|DigitaI I\/Iarketing> (d | Brand Loyalty >
7 ‘ What does SEO stand for?

<a| Social Engagement Optimization > <c| Strategic Engagement Optimization >

<b| Search Engine Optimization > @| Sales Efficiency Operations >

What is the short and memorable phrase used to promote a brand called?
Say ol dollel) 2gul) o Sl alallg Juodll allbuonll go o

<a| Slogan ) <b| Campaign ) <c|Brand Image ) (d | Market Share )

What term refers to using influential figures to promote a product?

Sadiod aygpl 65q.0dl Uluoui! olaziwl QI uudw SVl allhuooll Lo

(a |Influencer Marketir@ <b| SEO > <c|Advertising > (d | Distribution >

Which term refers to the financial gain made after covering all expenses?

SOLBeUI @100 ddndi re) Jlall aupl JIdu sl allbusodl Lo
<a| Profit ) <b| Revenue > <c|ROI ) <d | Sales )

Which term refers to the portion of the market controlled by a company?

S5l lauwo 05200 Ul dubguud] duondl Gl iy Sl adlouoodl o

<a| Market Share > <b| Competitor > <c|l\/larket Research> <d | Customer >

futorings




Marketing in Business English Terminologies su6sguudl] du iyl delll Glallhuns (B9

Match the business term with its definition:

el oo )Ll allbuowll ooy 00

<a| Market Research - Income from sales

<b| Product - Valuable resource owned by a company

(c | Sales - Activities to increase product visibility

N NI NP N

(d | Promotion - Gathering information on consumer preferences

Fill in the blank: Understanding helps businesses tailor their marketing

strategies to meet consumer needs.

(a | Consurner BehavioD <b| Pricing ) <c| Profit ) (d | Competitors )

Jeoell Ublisl = consumer needs | uounsy = Tailor

14 ‘ A company’s portion of total sales within a market is called its

(a | Market Research) <b| Market Share > <C|CompetitorAnalysis> <d| ROI )

dwuw = portion

15 ‘ Fill in the blank: The store offered a 15% to attract more customers.

<a| Discount > <b| Promotion > (c | Pricing > (d | Product >

o = attract

16 The company's is focused on offering high-quality products at affordable

prices.

<a|Va|ue PropositiorD <b| Distribution > (c | Brand Loyalty > Cd | Slogan >

utorings
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The company aims to improve its customer by offering personalized

17 | services.
20 GOload an6) JUs go ellooll  Juuwnd J] ddpudll waes sgliall Josl

<a| Retention > <b| Awareness > <c | Advertising > <d | Competitor >

18 Fill in the blank: A company'’s strategy helps ensure products reach
consumers effectively.

<a| Branding > <b| Digital Marketing> (c | Distribution > Cd | Market Research

25QJ = ensure

19 Fill in the blank: The company’s increased after a successful advertising
campaign.

<a| Sales > <b| Liability > <c| Expenses > (d | Market Share >

dw el dloo = advertising campaign

True or False: Brand awareness refers to how recognizable a brand is to
consumers.

Qi dollelly gudlaiuall dopen sao I dyldl dollely (egll iy Uns ol 2uo

True - puouo False - Uns

True or False: A lead is a person who has already purchased a product.

Jealu aliall udbl 36 yoiul 9o Jainodl Juoell :Uns ol auo

True - 2000 False - Uns

futorings




Marketing in Business English Terminologies gl ol el wlallhuno @

True or False: Customer satisfaction refers to the percentage of customers
22 who make repeat purchases.

o400 el Glloes ggogés (il elloell du JI elloell Loy puiy Uns of cuo

True - auouo False - Uns

23 ‘ Rearrange the words in the correct order  /  auouadl il Slodddl i acl

created/a/new/ for/ market/plan/the/ the.

0 :Rewrite

new / campaign / advertising / the / was / successful.

o :Rewrite

24 ‘ Rearrange the words in the correct order  /  2ucundl iyl Olals)l cuip acl

launched / company / a/ new / product / the.

o :Rewrite
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Ho

do | market myself ? S Lo @l L

joi lac Wil ¢lde oy Ml wwlwilg buaJU elwdi Gguli ub dojoo

0o Lle ehirclua) (agiliwl Jsuiu Olisll 130 U6 Jgndll Juulud eidg o)
Wl JI @il o Goud! Uljgus

What are the benefits from marketing yourself?

S bl gl o lewislu LUl Algall Lo L

Lo yoye g2 pgy J5 lwwdill Goud Jod Jub o Ugss Lab

SLlus ol Geug Uyl dws cloyl Joeoll Jlo Lo Wljlewn gbreiul o
U3 JI g .yl Jawogll Jglai il jgaanl jeuis Lo LinkedIn (le &l3n

dolllg Gguill puol bopiss djdaivl dell byl dowol Joaell Gl gl g

The summarized roadmap into marketing yourself?

Hold a general understanding of the djdojlldell ple o0 (le Juool
English Language

dgbowo Jub gl Lle Wyeil gl powdl (00 . §y9po Joi dyjulaiyl dell gl 1A
8ylue 15 a5 JI GBI gL waeuall cjall 13 ldnid dojon spm0y «cluldi @)gu
Loyl cllns (6 Grguill Slodhuoo pladiwl jelh] .gogni duhig gWil ge
-oraiuwall ¢ljgans wis le aeluy oo \(Ggudil olel 135 larac Laas

ldentify your approach
b yo &l padl bas

daubilio Jgloy walbgo il Jo 1530 aund i g Jo .adygu aygi Lo audll sao
JW Jo Syediuno Jle jgiell Jgloy dl a5 guuwgo il Jo S g gol|
J1euig WUl o 1Sl dljl Gle clud acluiw @63y ¢l goll padl yan
o301 elle wny JUI Glghall
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LOguuo dyladiwl yoyo e dodl (o wigylg du Wl OB uidl Guuwgo ol ads 1)
Linkedin _lc dolell Linaw Jle dubWl isuil (o olaelg Jiljlod] juduy ogél
&3 JI log .(Networking) wyeill g Juolgil oo o oyl ¢Jjlilwg

9 .duosill Jiljdl g Jblaul yoyelw . Joc yogo ge dol (o wagyl cuis 5] g4
Lous Jacl a5 oI ol Ul doudll pudslo s JSudiy pudglw

Develop an online prescence cujudl Lle ¢Jxolg jgb

Guoiy 139 . @ gl 135 Lol Joo iUl Jle bholgio 45 o) 131,090l Juo o
1 g B dll Slbbog (Jupaiiuwollg winllg (Jloc il ulouoi :e102]l le
RE 1K)
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%
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Yyself ? S Lua Gguwl s (1)

PN

How do | marketr

—!

Common mistakes people make when marketing themselves

00uuoil Giguul e yolubll leaslgy Ul deilid! J3liuodl

Learning a language other than English
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Comparison of Learning Resources Between Arabic and English in Marketing
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14000} mem Influencers
s Books

= Online Courses
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Difficulty in practicing English in a Marketing Context
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Being Generic and Unoriginal
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What is Digital Marketing?
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Difference between Digital Marketing in English and Arabic

Siaivlg el odpl Guguudl gy Goll

Language
Structure /

oA Quuud
Cultural Nuances/
duwolall wlogpall
Target Audience/

doraiuiall diall

Content Style/

S92l wglul

Visual Elements/

ol polell

SEO Strategies

Ad Formats

Slledl wllgo

Right-to-left script

Highly influenced by local /
traditions

dwoall 3l yus 15

Regional demographics /

Bl oladl Cle jus il
duoulo Ul

Storytelling is key, with
a focus on values /

Slslellg asdll Jle jydyil

Rich visuals and culturally
relevant imagery /

aolall eowulol Uloguujg AUe Jguo

Keywords vary significantly
by dialect /
JAuiu duus gl Oladdd! glads

Video and mobile ads are

popular /
lequis 181 guaudl! cbide

Left-to-right script

More diverse, reflecting
global trends /

duodledl Glelill (ubes legii Jisl

Global audiencetrends /

Lollell jgannl

Direct messaging with
a focus on benefits /

Algoll e psll o opuilodl Plw I

Often minimalistic and /
modern styles
dpocg dhu bloill ggéi b Wie

Common global keywords /
oS! dwod e duus 1 ilad4ll
Diverse formats including

display, search, and video /

qauollg .ol

Ccomplex = .Lé_ﬁj; > C*Regional - “"'I - > <*Diverse = dalis ) >
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The importance of the English Language in Marketing

Gl 6 dyjdaivl dell ool
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The different types of Digital Marketing Language in Marketing
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Results for Al Faisaliyyah, Jeddah - Choose area | Apple
: i Technology company §
i Sponsored

SALE
.., Apple 2020 Apple Macbook = 10 aeyiiolndd  pmena bt o

WA ZEB BRI reeeeyeeesere Pra- A8 M T Ratifieeee pastagll Allo g corccneret setaddboenn $ G o Jhad
SAR 2,7199.00 SAR 6,899.00 = SAR 195,949,56. . SAR 2,694.85 2 : Apple Inc. is an American multinational corporation and
Amazon.sa Jarir Bookstore HNAK com Noon.com technology company headgquartered and incorporated
: in Cupertino, California, in Silicon Valkey. It is best
: known for its consumer electronics, software, and
Apple - MacBook Aj Apple - Macbook Pro JH i0s services. Wikipedia »
8 GB RAM - 256 G Macos - 8 GB RAM H

Stock price: AAPL (MASDAQ) 3231.41 +0.84 (+0.36%
SpOnSOI‘ed Rab. 1 22, 4:00 PM EDT - Disclsimes
AN :

Founders: Steve Jobs, Steve Wazniak, Ronald Wayne
Phone 16 - Apple Walch Series 10 - Apple Watch Utira 2 - AirPods 4 - AirPods Max - Apple

Watch SE - MacBook Air. Lean. Mean. M3 ma CEQC: Tim Cook (Aug 24, 2011-)
Knowledge Panel Headquarters: Cupertino, Califomia, United States

iPhone : i CFO: Luca Maestri
iPhone 16 Pro - iPhone 16 - iPhone 15 - iPhone 14 - i0S 18 :

Founded: April 1, 1976, Los Altos, Califormia, United States

Mac 3 -

MacBoolk Air - MacBook Pro - iMac - Compare Mac models - Mac min
H Profiles

Buy

Buy online or in-store from an Apple reselle Sitelinks 2 o @ @ tﬂi
YouTube nstagram X (Twitter Linkedin

Juoni (Knowledge Panel) dogeoll dogd Lo 240 e .JoyUl il Jle ggpi s |1
slg Bl cugll edlgng el yolJl Lugll @690 (o Ulogleall dsgl sgino Lle Google
SEO J délein Jlaci

JWLUI go D dUs JI ¢85 bl Gle §gind dueyo Ulbbw cygll edgo Jawisogy .2
LAy o4 (Sitelinks) g6g.0Jl ,oLuLiii bhylgy 030 o9 .26g0ll Lo Jaill J] Lo
SEO! juc Google dnuwlgs WLl logldwl

Ml degosrall wldell (o 010 .Sponsored dols xog) dawndl o sglell cjal o 3
.d.gi ladlo JI ¢x85 JUlg Lo U oWl Guhniiw

O £9030 pc JAww SEO JI uc Sl dledgal LhUj 2y cljoi p@i (0 0:0lg
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Blog types :(tegi (0 digaoall pud UJU
(Glao) Jlgil wiad ey yolll Lugll @80 (le digrall Cilgaitio juis -1

bulgy Joundy 0987 Cus Wy Bl cwgll edlgo Lle digandl Uljguuiay dosluwoll -2
6 6xcluwall (Backlinks) &bl bylgpl awl bylgyl 030 wpel - cledgo | rge

pidii I @Bgall cuws e joudl Wlidy - £96a0) . SEO JI gwunig ylgil 85U
((auo

Backlinks :dudl2J1 bylgyl

dJL;JIJ.;i_oj ledgo JI (saqu9 151 wug 2690 Lle 2y buly go (Backlink) ¢lid GJWI

. ¢ ug g5 2

s 3] eledgo dudluow jiei il (SEO) dal l8jmn Juuwual 6 doao sy
20) 0 eluy Lo .51 @8lgo (o ay] 6Lyl @xiuyg doyd 93 cledgo sgino i

1894 U5 wgacg Oljroo

Publishing Blogs on your own website:

el yo I cwgll @690 (e Uligaodl pdd

Disadvantages Advantages

Hard to build traffic Control Over Content
Jelall cly wendl (o Ssgloall Jle Joldl asadl
Time-Consuming SEO Benefits
cogl) walsdo gl Uljuoo
Many Competitors Direct Engagement
JUS o lio Julodl JelaUl
Difficult Technical Aspects Cost-Effective
pooll wewn el b CIEVI UTERT- IR Y
niche* =youn2j Organically =_eul Joudu Fostering =clu
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dusyBJl edlgall Lle Oligaall ji

Advantages Disadvantages

High-Quality Backlinks
0192Jl ddle auals Inulgy

Expanded Audience Reach

Jgo]l QU guwgs

Enhanced Brand Authority
dyylll aw el dudluon Juu

Faster SEO Impact
gl g il

Brand Awareness
dayLll aolell ducgl

Costly
L5

Less Control Over Content

sginoll e Jbl a4aj

Limited Engagement
yga20 Jelaj

Ongoing Effort Required
Jodwuod xenl) slisy

Competitive Space
Sx2UlU gldo GUos

Restrictions =>guo

Content = sgioo

External site =5l @690
Credibility = awolunwo

Authoriative sites = d6gigo 26lgo
Time-intensive = &ogll 0 dalso
Brand visibility = éujlail dollell dug)

Using both approaches :juoadJl U5 olasiwl

laeslgo le Glgaod) gl ulbwl JAuin dubWl OBl (Start-ups) 1

;b WS gauiw Ul Wduiguist Ul
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owners for over 30 years. Providing a safe haven away from controllin

the small mom & pops family businesses to thrive, create and flourish

Paula Sadler and the Business & Property owners within are dedicated to preserving this historic area
by creating community through the expansion of Art, Music & Food. Several New Business and
Restaurants recently opening or in the process of opening, ltalian Oasis Pizzeria, Affordable Denta
Sausage Fest Haifa, handcraftivity, and many more will be showcased at the open house, thank you %
our fnends in the media getting the word out

WWW Téeparkangariasveqas. con
PS5/ WwWwW. 'aceDO0OK COM PY COn £ alcente stnct/even
wWw.commercaicenteraisinct. com

BACKLINK

Paula Sadler
Commercial Center District

el Tl e ¥ b
702-T37-3478

paula@commercialcent

fusa . com
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How do | monitor my SEO Results
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Sl Glad4dlg Eiodl clsi dublyo - (Google Search Console) Jogo ¢ioy 0425 6159 @

el yo Bl gl g0l yo bl Llidsl duels amsl deily 6151 Google Search Console
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¢lidou .Google Search Console g Google Analytics (o J% (o oslaiwdl JUs o
el yoBJIl cygll gdgo ch il dlol 19y Lle Jgool

oIl Gguuill JBubi 151 3o ao (SE0) éuodl ¢lpan guuuai e Gguiil Jlaisl
oulwi Jle L] laolaaiwl (4oyg laoled oy dlel doud bjlaw il ,,osyl pllell Lo

A5l sgiuo (e gi S0

: Social Media Marketing /&,.CLDED..UI Jwolgul Jilwg pe Gsguuil

Sladol! Jle elloell go Jelaillg .eaisn clug iyl dolell (egll 6oj dylé »
duclois Ul

212G AL Ll 380 g plpoiui] . Jguis6:Clgidll -

ool Jl .

909 gl Sgizodl ! Qo (e el alyg :Organic Marketing Sl Qg -
Jgogll yoosio aidlg .ad] Jguogll graall gaaig .aldo jic

Instagram Juwo Qqubadl Jobb Ulgsl Juo o dU.) o9 :Paid Marketing ¢go0a0Jl Qsguull -
sl 6 il Jio dixeo lgo dJ J4Jg Laldo ol ggsu 26 .TikTok Promote gi Boost
.elnog wreiuodl ¢jganad dulbuudl

Organic Marketing Paid Marketing

(Lbw) suiell Giguil £99:0J1 GIguuill

Limited Interaction Extended reach
39220 Jeldj 290 Jeog
No direct costs Requires a budget per campaign
6o a8 g9y dlos J&J dwljo cllnd
Ta rgeting Limited ; relies on followers Detailed targeting based on demographics
wolxaiw Ul elodl Lle andes 5gann il U 13wl G465 wWlaaiwl
Speed of Results Slower engagement building Faster immediate exposure
Il Jguogll dcpw Ul J35w Jelal el Jjgonnl) EyJJTJg_@b
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Longevity has lasting impact with engagement  Typically stops when budget is exhausted
dwo lailw Ul Jelall eo roJI)JJU aJ awljall slaj aic w0ogly osle

Engagement More Authentic Sometimes perceived as less genuine
Jeleil Aol sl dsluno ol uie] Lol
Analytics Basic insights available Detailed analytics available
UWwlos dl dolio ddouuuy S dolio dunoo Glulaj
Build brand awareness,trust,and Drive immediate actions like
Objective a community clicks,sign-ups, or purchases
Orall Aoyl dolelb Legll el Jdo dygall Jleodl jranj
20i20g el O idad! gf wlisuud! .l |

L0 £6030Jl Gguill Blao sguiell Gouwill (u duudl S WBUI uog Jgao 138
Lelais Ul Juwolgl Jilwg

Why is Social Media Marketing an important skill for me to learn?
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Different tools used in Paid in-app Social Media Marketing:
Jolb degosodl ecloiodl Juolgul JIlwg e gl 0 Ao uuall aalisoll lgo il
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| Instagram Boost
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What are the different tools used in Email and SMS Marketing
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How valuable is Email and SMS Marketing to a company
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What is Affiliate Marketing?
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How do they make money?
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How do they make money?
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Is Influencer Marketing worth it?
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Advantages Disadvantages

Increased Brand Awareness Risk of Mismatched Values

dylll do el egll 65Uj ool ool Jblbo
Authentic Engagement Variable ROI
Targeted Audience Reach Dependence on Influencer Reputation
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Cost-Effective Short-Lived Campaign Impact
Creative Content Creation Limited Control
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Interactive Practice Questions




What is the main goal of Pay-Per-Click (PPC) advertising?

ale gl wae = Goal

A) To generate organic traffic
e uln jgro 5o sxdgl

B) To increase website traffic through paid clicks

degorall Wlall JUs o e8gol Lle jopall @555 6541

C) To enhance customer loyalty
cloeoll clg pjol

D) To improve social media engagement

claib Ul JolgUl Jilwg e Jeloll guuuni

Which of the following platforms is commonly used for PPC advertising?

lequiu panilwl = Commonly used

A) LinkedIn

B) Google Ads

C) Instagram

C) D) Snapchat




Which of the following is a benefit of Email and SMS marketing?

3

00 = benefit

A) Direct contact with potential customers
Judoioodl clooll 8DJJ.1JL_LDJ| Juaoi Ul

B) Cost-effectiveness compared to traditional advertising
Sl (il il s AT s Enlllesl]

C) Increased product prices
ladiod! jloawi 65U

D) Longer ad exposure times
Glle Jabl gbpei cildgi

4 What is a key difference between Arabic and English digital marketing?

A) Arabic digital marketing uses more global platforms
J.isi .." IL_C CJl . ro . e J L.?!}le _ ..JJl @:J. ..Il

B) English digital marketing focuses more on values and family

ailellg puall Lo 1151 5y silaiyl Lasyl &g

c) Arabic digital marketing emphasizes cultural nuances and platforms
oS 1 Sladollg duolell Ggpall Lle j5p el oddl Gyguuil

D) English digital marketing targets only local audiences
oo adandl e lon]l waeduy sl Ul ool (Grguuul




5 What is the main advantage of publishing blogs on your own website fo
SEO?

A) It is costly and requires external partnerships
dusy b OB wlniug Wlbo ajl

B) It helps build brand authority and improve SEO
Jodl B a0 Juwunig dyladl dodell dnluw cly 6 acluw

C) It immediately drives a large amount of traffic
Jgoll (e SuPl (o 6pus dunsd Wi J] o9

D) It offers no long-term benefits
Joll dbgb 1lgo @i pady U

6 What is a key benefit of using Google Search Console for SEO tracking?

a) It tracks the number of social media shares.
eloin Ul Juolgil Jilwg e wbjlduall sae iy

b) It helps monitor search queries and website indexing status.
.20g0Jl duuyes dbbg dodl Slodeilwl dudlyo (o rcluwy

c) It measures the cost of paid ads on your site.
e ogo e degorodl GlUledl dolsdi Juudy

d) It shows how much traffic comes from email campaigns.
AUl oyl oo Jo dooslall UYL lxdo jodAd
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PR

Match the marketing strategy to its description:

oy yo Bl aogll go Gyguull dawljiwl aoslnoy 00

Affiliate A) Leveraging third-party partners to promote products/services

Marketing Sloaal/aaiiol ugpll Jusy Bl eBuidl (o 85iwl

D

Influencer B) Using paid ads on search engines to drive traffic

Marketing ds5odl wind Gl wldjon e degosodl Gbdedl plasiwl

@)

PPC C) Sending personalized content to engage customers

Advertising clloell uda) younso sgino Jlw)l

N7 N7 N

R

Email D) Collaborating with influencers to increase brand awareness

dybal dolell egll 6:UH (qupigall go ggleill

Marketing

R
—
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PPC advertising only works for large businesses with big budgets

Wil jwodl Ol sl Ol il 1hao Joei 1l Jlao eoxl plad aliey
&8l

True - alouo False - Uns

Keyword research helps ensure that ads are visible to the right audience in a
PPC campaign
Jgawoal) olldedl jgab Jlowo o acluwy duwipl Sladdl e doyl

True - auouo False - Un5s

Affiliate marketing requires businesses to pay affiliates only when a measura-
.ble result occurs, like a sale or sign-up
&8 douii Gany loaic ;nés (uigleiall ol @65 Gl (o dgoell Gigudl wiliny
J4oud gl gu diloe Jio . guliol)

True - 2ouo False - Uns

Using a wide range of influencers ensures that the campaign will always be
successful

Lol dool ggiiuw dlondl i oy (uigall (o douwlg degono plrawl

True - puouo False - Uno

Segmentation in Email and SMS marketing allows for more personalized com-
munication with customers

o2uidl Juolgll il dwadl Jilwdlg igasd i aydl pe @guudll (6 dijodl

True - 2000 False - Uns

Arabic digital marketing uses a right-to-left script, while English digital marke-
ting uses a left-to-right script

True - 2ouo False - Uns
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Backlinks from external websites improve the credibility of your site and help
boost SEO rankings

SEO Ulauas jei 6 aclwig ¢ledgo dublunn Juuad duoyl edlgall (o drald]l lnylg Jl

True - puouo False - Uno

Paid marketing in social media can reach a broader audience faster than

1 5‘ orgar]ic cc')ntent.z ‘
gl Jhui euwgl jgaos JI duay gl gdoy elaib il Juolgdl Jilwg le ggoa0ll gl
.SAell sginall o

True - aouo False - Uns

Fill in the Blanks (with Word Bank) /

Slodsdl el (o dounuall SbllhuoodU Gélall ol

Word Bank:

Organic, Paid, SEO, Blog

Blog posting can be classified into two categories: __________, where
content is created and published on your own website to attract

trafficcand __________, where content is published on external sites
with links back to your site, benefiting from______ efforts
2oluwy = Benefiting oy BJl e6lgall = External sites lrulgy = Links
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